
•  Our goal is to secure our client’s futures and give them peace of mind

•  Our business is interested in people first and making a profit second

•  We have a strong ethical stance, care about people and always try to help and do the right thing

•   We combine life planning, financial planning, and advice to enable clients to lead the lives that they want

•  Authenticity: we have a genuine connection with our clients, we only work with clients who we like and with clients who like us

• Personal financial assessment where everyone is an individual

•  Specialist in individuals with moderate levels of assets and income who need a caring adviser to  

assist them over the long term

•  Ease of access - face to face meetings or remote online advice  using screen share and Skype  

(also virtual advice available]

•  Highly qualified with over 25 years’ experience and are recognised as an authority within our profession

•  Technologically focussed to provide efficiency and online client services

The business brand personality is:

• Friendly

• Welcoming

•  Re-assuring

•  Relaxed

The business top three values are:

•  Integrity

•  Compassion

•  Contribution

To make 

a difference in 

our client’s lives by 

applying our financial 

knowledge and expertise
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CLIENT BENEFITS  - EMOTIONAL

CLIENT BENEFITS  - RATIONAL

BRAND PERSONALITY

BRAND VALUES

PURPOSELive  
life  
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Inspired by Lucian Camp www.luciancampconsulting.com


